EXAMPLES OF OPTIONAL ADD-IN PARAGRAPH:  IDEA-STARTERS ONLY
Center Directors can choose if they want to send this out to the individual partners/clients they ask to send letters…or not.
ADD-IN Example #1: From the point of view of a partner (general) 

At the local level, _______(name of your agency/organization) has worked with _____ SBDC for many years.  Our community has absolutely benefited from their assistance to businesses both at the startup phase and during their growth.  They have helped hundreds of local companies get their loan paperwork together, stay out of trouble with the IRS, and become significant employers.  We have enjoyed partnering with the ___ SBDC on the annual ______ (big event), and have seen how effective they are in managing tight resources.   

ADD-IN Example #2: From the point of view of a partner (lender)
The California SBDC is critical to my organization’s ability to do loans.  We refer hundreds of small businesses to the CA SBDC every month, knowing that they will get their paperwork together and really have a better sense of their business model when they come back to see us.  It is this crucial “up front” work that makes a huge difference in our ability to lend to a client.  Most small businesses really need both—capital to grow—and—assistance getting their paperwork in order to get the capital.

ADD-IN Example #3:  From the point of view of a partner (college)
_____ (name of college or university) if very fortunate to ___ (host or work with) the ____ SBDC.  The economic impact that they make in our local community is huge, and we have found numerous ways to enrich the student experience through collaboration with the SBDC.  Additionally, our connections with local companies has increased—creating a win-win for all involved.  As an academic, I am particularly impressed with the CA SBDC’s ability to accurately track the positive results that they produce.  The fact that they have a third-party out-of-state economist verify their results is reassuring and a testament to their professional operation.

ADD-IN Example #4:  From the point of view of a partner (chamber)
The ____ Chamber of Commerce frequently collaborates on activities that will benefit our membership.  While we enjoy a variety of partnerships with economic development agencies, colleges, lenders and micro-enterprise organizations, none of these provide our small business constituents with the same unique services as those provided by the SBDC.  California’s SBDCs are doing hard work with individual businesses to help them survive and thrive in today’s tough economy. Our chamber members have greatly benefited from the trainings and consulting offered by the SBDC in our community.
ADD-IN Example #5: From the point of view of a client
 I personally can attest to the importance of shoring up loan programs and technical assistance for small businesses in California.   Late in 2008 I lost my biggest customer.  I knew that I had too much business tied up with this company, but my firm was dependent on these big orders.  My wife had heard about the SBDC, so I went to see them.  I worked with ____(name) at the ___ SBDC for over a month selling off excess inventory and looking for new clients.  The SBDC advisor helped me learn about selling to the state and in 2009 I landed my first contract with CalTrans.  In two years I have gone from 12 employees to over 30 and my sales have gone from just over $2 million/year to over $4.5 million/year.

ADD-IN Example #6: From the point of view of a client
I personally can attest to the importance of the California SBDC.   I was laid off in 2008 and after looking for work for six months decided to turn my photography into a business.  I worked with ____ from the SBDC to set up my company, establish financial goals, and start marketing my services.  Things are still tight, but I now am fully self sufficient and have been able to hire two part time assistants.  I never thought of myself as a “small business owner”… but now I’m doing my part to help rebuild California’s economy too.  I never could have done it without SBDC’s guidance.

ADD-IN Example #7: From the point of view of a client
I personally can attest o the importance of shoring up loan programs and technical assistance for small businesses in California.  I own a small and growing advertising firm.  Thankfully, we haven’t been significantly hurt by the economy, but this was very difficult to convince the bank when we went to get a line of credit to refurbish our offices and purchase some new computers.  Thankfully, we were already clients of the local SBDC and because of this, had been keeping good records of our financial situation for several years.  We were able to show the bank that we really were able to take on the debt—despite industry trends.  Had we not worked with the SBDC to put good records-keeping and accounting systems in place, we never would have been able to secure the $300,000 line of credit.
ADD-IN Example #8: From the point of view of an individual constituent
While I have never directly worked with the SBDC, I have several close friends who own their own companies.  Each of them have had incredibly positive things to say about the assistance they have received from the SBDC.  I know that one of them was really struggling to make ends meet and was able to turn around his business over a series of months working with an SBDC Consultant.  This tangible help to local companies is crucial in helping small firms grow and thrive.
ADD-IN Example #9: From the point of view of an individual constituent
I am the proud mother of someone who works for the ___ SBDC.  I have had the opportunity to talk with my daughter about the good work her organization is doing in our community.  The people at the ___ SBDC are all past or current business owners themselves, and take their clients’ successes—hiring employees, securing loans, opening new stores—very seriously.  Every parent hopes their child finds work that is fulfilling—and I have the added benefit of knowing my daughter is doing important grass-roots work to keep our local community strong.
ADD-IN Example #10: From the point of view of an individual constituent
I had the great fortune of being asked by the ____ SBDC to be a speaker at the _____ event.  I hadn’t known about the SBDC prior to that, and immediately became a fan of the good and important work they do with thousands of businesses each year.  Blah, blah, blah…
